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Rosina Food Products Donates 
14,400 Pounds of Meatballs 
to FeedMore WNY to Meet Critical 
Protein Need, Continues Major 
Hiring Push

America's #1 frozen meatball brand marks National Meatball Day 
by providing nearly 100,800 meals to local families this week, while 
actively working to fill 100+ open roles this spring  

 
West Seneca, NY – Rosina Food Products, the authentic Italian family business 
behind America's #1 frozen meatballs and frozen pasta products, is celebrating 
National Meatball Day the way it knows best: by feeding people and investing in the 
community it has called home for 63 years.  

Today, the West Seneca–based company continued its longstanding support 
of FeedMore WNY, delivering 900 cases of frozen meatballs — 14,400 pounds, or 
552,000 individual meatballs across Chicken, Homestyle and Italian Style varieties — 
to the region’s largest hunger-relief organization. The donation marks the largest 
single-day food contribution in Rosina’s history and will help provide approximately 
100,800 hot, hearty meals for Western New York families.  

The entire donation consists of frozen protein — one of the most in-demand and 
hardest-to-source items for food banks. FeedMore WNY rarely receives large-scale 
frozen protein donations and typically must purchase meat products to meet 
community need, a significant and costly budget item. Rosina’s contribution directly 
fills that gap, helping ensure families have access to nutritious, high-quality protein 
without diverting charitable dollars away from other critical services.  

“FeedMore WNY is incredibly grateful for this generous donation from Rosina Food 
Products to help nourish our neighbors experiencing food insecurity. Protein is a 
critical component of a healthy diet and the heart of a complete meal, yet 
oftentimes it can be hard or costly for hunger-relief organizations to obtain. Thanks 
to our partners at Rosina, we will be able to provide nutrient-rich, delicious 
meatballs to our network of food pantries and hunger-relief agencies across Erie, 
Niagara, Cattaraugus and Chautauqua counties. We also are thrilled to be able to 
incorporate these hearty meatballs in meals for the older adults and homebound 
neighbors who participate in our home-delivered meals program,” Tara A. Ellis, 
president and CEO of FeedMore WNY, said.   

Rosina has been family-owned for three generations. Giving back to the region isn't a 
corporate gesture — it's how their family was raised.  
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"My parents built this business on the belief that if Buffalo takes care of you, you 
take care of Buffalo, and that value has carried through every generation of our 
company," said Russell Corigliano, Sr., president, CEO and co-owner of Rosina Food 
Products. “National Meatball Day is the perfect time to celebrate what we love 
most: great food and great people. As we prepare to bring our expanded meatball 
plant online this spring, we wanted to mark the moment with something 
meaningful. We’re proud not only to make great food families love, but also to 
invest in the community that has supported us for so long.”    

Expansion Fuels Buffalo Job Growth   

The donation comes as Rosina prepares to bring a significantly expanded Buffalo 
production facility online this spring to meet growing demand for its frozen meatball 
products. Last October, the company announced plans to double production and 
add 150 jobs tied to the expansion. After filling 60 machine operator positions in the 
first phase, Rosina is now in the second phase of that same hiring effort — actively 
seeking candidates for more than 100 remaining open roles across production, 
maintenance, quality assurance, warehouse operations, security, and administrative 
support.  

The expansion also introduces 12-hour shifts (6 a.m.–6 p.m. and 6 p.m.–6 a.m.), a 
schedule preferred by nearly 70% of current associates in a recent workforce survey, 
allowing employees to maintain full-time hours while working fewer days each 
week. Positions offer competitive pay, comprehensive benefits, and long-term 
career opportunities.  

A Partnership That Goes Beyond The Plate  

In 2020, FeedMore launched Readying Individuals for Success and Employment 
(RISE), a workforce training program that prepares participants for careers in 
warehousing, logistics, culinary arts and food manufacturing, while also building 
essential life skills such as budgeting and financial stability. Matthew Padilla 
completed the program in September and now works as a warehouse supervisor at 
Rosina's meatball production plant. It’s a full-circle moment for both organizations.  

"RISE helped me see new possibilities for myself," said Padilla. "It means a lot to see 
Rosina supporting the same program that helped me get here."  

Rosina encourages RISE graduates and all interested Western New York job seekers 
to apply to their open roles. Candidates can apply at rosina.com/careers or on 
Indeed, with open interview sessions happening every Thursday from 12–3 p.m. 
at Rosina University (70 Empire Drive in West Seneca). Most new hires can begin 
within approximately two weeks of an offer.  

About Rosina  

Proudly owned and operated by an authentic Italian family spanning three 
generations, Rosina brings the spirit of Italy to America’s tables as the #1 frozen 
meatball and pasta brand in the country. Rooted in original family recipes and 
crafted with only the finest ingredients, every bite reflects the care and tradition 
that define the “Rosina Difference.” From its hometown of Buffalo, NY, Rosina’s 
800+ team members serve leading retailers, foodservice partners, convenience 
stores, and top food manufacturers across the globe. At its heart, Rosina is about 
more than food—it’s about love, family, and the joy of sharing meals that bring 
people together. Learn more at www.rosina.com. 
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